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1. a) How can companies use digital marketing tools to manage their global brand presence
effectively?
10 Points
b) What challenges do companies face in managing their brand across different digital
platforms and global markets?
10 Points
2. a) How can companies build and maintain strong brand equity? What are the key
components of brand equity?
10 Points
b) How do brand positioning and brand identity contribute to the overall success of a
brand?
10 Points
3. a) Suppose you are the marketing managers of a market leader; how can you expand
the total market and defend market share?
10 Points
b) What is the value chain? What are the primary and support activities in a value
chain? Discuss in detail.
15 Points
c) What are the steps in Customer Perceived Value (CPV) analysis? Discuss the five
steps.
10 Points
4. In this course we had a case study name “Arla Versus Oatly: Milk Wars”; based on the

case answer the following questions:

a) Identify the main conflict between traditional dairy producers and plant-based
beverage manufacturers. Explain the strategies employed by each side to position
their products in the market.

10 points

b) Compare and contrast the health and environmental arguments used by traditional
dairy and plant-based beverage brands to influence consumer preferences.
Evaluate how legal and marketing tactics can shape consumer perception and
impact market dynamics.

10 points

c) Propose a brief strategic roadmap for a company to achieve sustainable growth in
a competitive market, focusing on marketing, innovation, and sustainability.

5 points



