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Question # 1
a) How does positive social electronic word-of-mouth (¢eWOM) on platforms like
Facebook influence brand attitudes and purchase intentions? Discuss the role of
social eWOM in shaping consumer behavior and its potential impact on marketing
strategies for brands." (Hints: Kudeshia Kumar (2017)
20 points

b)  According to Rosario et al. (2020), what are the limitations in the pertaining
eWOM research literature? How did they conceptualize the eWOM? Can you see
any flaws in their conceptualization?

10 points

Question # 2

a) Discuss how digital technologies have transformed international marketing
strategies. In your answer, consider both opportunities and challenges that firms
may face when implementing these strategies in the global marketplace. (Hints:

Katsikeas et al., 2020)
15 points
b)  What are the benefits that the digital era brought for firms seeking international

marketing operations?

10 points

Question #3
How does the Information Acceptance Model (IACM) explain the influence of
electronic word-of-mouth (eWOM) on social media on consumers' purchase
intentions? Discuss the role of information quality, credibility, and consumer
behavior in shaping purchase decisions.

25 points
Question #4

a) Discuss the role of digital transformation in enhancing the resilience of SMEs during
the COVID-19 pandemic. Recall the discussions from Ahamed (2024) article,
analyze the enablers of digital transformation and explain how they contribute to an
organization's ability to withstand external shocks. What challenges do SMEs face
in implementing digital transformation, and how can these challenges be mitigated?
10 points

b) What is digital servitization? Why it is important for a firm to be successful
10 points

Ref.:
Ahamed, A. (2024). Digital Transformation as a Means of Achieving SME Resilience During COVID-19-

A Systematic Review and Future Research Agenda. Small and Medium-Sized Enterprise (SME)
Resilience, 17-32.
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