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L. a) How consumer and situational characteristics influence buying behavior?
10 Points
b) How psychological and behavioral processes influence consumer responses to the
marketing program?

15 Points
2. a) Suppose you are the marketing managers of a market challenger; how can you
attack market leaders?
10 Points
b) What is the value delivery process in marketing? Explain?
10 Points
c) Why is the concept of positioning so important to marketing practitioners?
10 Points
3. a) Discuss the consumer decision journey? As a marketing manager, how would you
align the consumer decision journey with digital branding?
10 Points
b) What are the steps in CPV analysis? Discuss the five steps?
10 Points
4. It was nearly eight years since Ivar started his position at the company Time4U. The

company had been successful and most things had worked well at the marketing
department where Ivar worked. There were few customer complaints and sales and profits
were stable. However, the new management team had decided to reorganize the
operations, a decision which many people thought was strange. The reorganization
included having more services done digitally and by chatbots to replace some people at
the customer service department.

Given Ivar's reputation of having outstanding marketing knowledge and abilities, the top
management team at Time4U has tasked him with developing a plan for internally
marketing of the organizational changes. However, Ivar soon realized that he lacked the
time to devote to this assignment. Consequently, he has requested that you assume
responsibility for managing the internal marketing efforts related to the planned changes.
Nevertheless, Ivar's presentation of the assignment suggests a potential misunderstanding
regarding the difference between internal and external marketing.

Your task is to:

A. Provide two possible reasons why a profitable company like Time4U would
choose to implement organizational changes. (5 points)
B. Explain the differences between internal and external marketing, incorporating
examples to illustrate your explanation. (10 points)
C. C. Propose how the marketing communications mix can be tailored to suit
Time4U's internal marketing needs. (10 points)
25 Points



